


The design approach for IT’S FLORIDA, MAN. Season 2  fully 
embraces the show’s tonal duality: the earnest absurdity of 
real Floridians telling their own stories and the heightened, 

satirical world of celebrity reenactments that brings  
those stories to life.
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This season, we leaned further into the literal 
comedy inherent in the real stories, treating each 

location, prop, and visual detail as an 
opportunity to underline that these stories 

actually happened.
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When our real interview subjects mention 
something wild, unexpected, or quintessentially 

“Florida,” the design responds with an 
intentional wink.
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Environments feel grounded 
yet hyper-specific, pulling 

directly from their lived 
experiences with a touch of 

comedic precision.
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In contrast, the celebrity 
reenactments expand into a sharp 

satire of prestige docudramas. Here, 
everything is dialed up and subtle 
exaggerations give the audience 

permission to laugh at the 
heightened stakes.
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We designed this world as a 
playful sendup of “serious 

reenactments.”
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With the authentic literalism in the docu 
portions and elevated satire in the 

reenactments, the interplay between these 
two visual modes fuels the season’s 

comedic engine.
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The design of IT’S FLORIDA, MAN. Season 2 builds a 
cohesive aesthetic that is bold, self-aware, and proudly 

Floridian celebrating the state’s one-of-a-kind 
storytelling landscape.
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THANK YOU FOR  
YOUR CONSIDERATION!
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